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King's College London: MSc Accounting, Accountability & Financial Manage-

X 4R ment; University of Edinburgh: MSc Accounting and Finance; University of
Manchester: MSc Accounting and Finance
University of Manchester: MSc International Fashion Marketing; University of

17 Leeds: Global Fashion Management MA; University of Southampton: MA Fash-

" T ion Marketing and Branding; Glasgow Caledonian University: MSc International
Fashion Marketing; Coventry University: MSc International Fashion Marketing
University of Bristol: MSc Management (International Business); Durham Uni-

P B4R versity: MSc International Business; University of Bath: MSc International Man-
agement; University of Leeds: MSc International Business

FlE 2 King’s College London: MSc Banking and Finance

= King's College London: MSc International Management

HRATAX University of Leeds: MSc Global Strategy and Innovation Management
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